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First TikTok Ads Campaign Checklist

A practical pre-launch checklist for first-time advertisers - from account setup through your first optimization
review.

1. Account & Business Setup
Create or confirm your TikTok for Business advertising account.
Verify legal business information, country/region, billing currency, and account details.

Confirm payment setup and complete verification if required.

Review any current new-advertiser incentive and its eligibility/offer terms.

2. Campaign Goal

m Write down the single business result you want: awareness, leads, sales, bookings, app actions, or another
measurable outcome.

m Choose a campaign objective that matches that business result.

m Define the primary KPI you will use to judge the test.

3. Offer & Landing Page

m Make sure the ad promise matches the landing-page message.

m Test the complete destination and conversion path on a mobile device.

m Confirm pricing, offer details, forms, checkout, contact information, and calls to action are accurate.
m Remove obvious friction before paying for traffic.

4. Audience

Describe the customer you believe is most likely to respond.

Review applicable location, demographic, interest/behavior, device, Custom Audience, Lookalike, or
automated targeting options.

m Avoid making the first test so complicated that you cannot understand what you learned.

5. Budget & Schedule
Set a test budget you can evaluate against the economics of your business.
Verify current minimum budget requirements inside Ads Manager.

Choose the schedule and confirm dates/times before launch.

Do not treat a specific budget as a guaranteed path to results.



6. Creative

Prepare multiple meaningfully different short-form creative concepts.

Make the customer problem, value proposition, demonstration, or key insight clear quickly.
Use a clear next step or call to action.

Check all claims, captions, product details, and destination URLs.

Keep additional creative ideas ready so you can refresh rather than wait for fatigue.

7. Measurement
Decide what conversion or business event matters before spending.
Validate the measurement setup appropriate to your campaign.

Test forms, checkout, or other key conversion actions.

Create a simple campaign log for changes to creative, audience, budget, offer, and landing page.

8. Final Pre-Launch Check

Correct campaign objective selected.
Correct landing page / destination URL.
Budget and schedule verified.
Audience settings reviewed.

Creative and copy proofread.
Measurement tested.

Mobile conversion path tested.

Affiliate/promotional claims are not relevant to your customer-facing ad unless independently appropriate and
compliant.

9. First Optimization Review

Review delivery, spend, and the business KPI you selected.

Identify top and weak creative concepts.

Check for landing-page or conversion friction before blaming budget alone.
Change a clear hypothesis at a time when practical.

Document what changed and what happened.

Scale only when results support the business case.

Ready to put the checklist into practice?

Visit ContentCreatorAds.com for the full TikTok Ads Manager tutorial and current signup
information.

Independent resource: TikTok is a trademark of its respective owner. ContentCreatorAds.com is not owned, operated, sponsored, or endorsed
by TikTok. Advertising features, minimums, incentives, and eligibility can change; verify current details in TikTok Ads Manager and applicable offer
terms.




